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Konu :Dogaltas Sektorel Ticaret Heyeti/Almanya

ANTALYA IHRACATCILAR B iRLiGi UYELERINE
OZEL SIiRKULER NO: 2013 /068

Sayin Uyemiz,

Ulkemiz ile Almanya arasinda ticarigkilerin gelistirilmesi amaciyla28 Mayis — 31 Mayis 2013arihleri arasinda
Ekonomi Bakanfil koordinatorliglinde ve Genel Sekretediiniz organizasyonundBlirnberg / Almanya’ya yonelik olarak
“Stone+tec Nurnberg 2013” fuari ile gzamanh olarak “Dogaltas Sektorel Ticaret Heyeti Programi” diizenlenmesi
planlanmaktadir.

Ekte sunulan program kapsaminda; UlkemiZaitas sektori temsilcileri ile dgaltas ithalatt 800 milyon dolar
seviyesinde olan Almanya’daki ithalat¢! firmalarasinda ikili § gérismeleri dizenlenecek ve dnemli ithalatci firmalar il
tesislere ziyaretler organize edilecektir. S6z lsangektorel ticaret heyeti programi sektor icin ona@rz eden Stone+tec
Nurnberg 2013 Fuari ilesgamanli yapilacak ve katilimei firmalarimiz icirafuziyaret etmgansi da olacaktir.

“Almanya Daqsaltas Sektorel Ticaret Heyeti Programi’nasikbasi katilim bedelinin daha sonra kesigteekle birlikte
yaklasik 2.000 Euro olaga 6ngorulmektedirilgili Sektérel Ticaret Heyeti Para-Kredi ve Koordsyon Kurulu'nun 2011/1
saylll Pazar Argirmasi ve Pazara GgriDestgi Hakkinda TebE'in 4. Bolumune istinaden gercefdieilecek, ilgili Teblig
dahilinde devlet desgenden faydalanacak ve firma katilim paylari o temih kapsayan tahmini maliyetler Uzerinden
hesaplanmaktadir. Heyet programi sonunda gergaklenaliyetlerin, tahmini maliyetlerden gik olmasi durumunda
TCMB'nin ilgili heyet destgini Genel Sekreterlik hesabina yatirmasini mutealiigan fark katilimci firmalarin hesabina
aktarilacaktir.

Katilhm payina; ucak bileti, Otel'de 3 gece konaka(oda+tkahvalti), @e ve alkam yemekleri, alan vergisi, yerel
firmalarla ikili is gorigmeleri, tercimanlik hizmetleri, Aimanya’daki traedér ve ikili is gérigmeleri icin gerekli olan btin
hizmetler dahil, oteldeki ekstra oda harcamalamiger ekstra harcamalar harigtir.

Bu itibarla, stz konusu sektorel ticaret heyetigraanina katilmak isteyen firmalarian gec 15 Mart 2013 Cuma
giinii mesai bitimine kadar; katillm bedeli 6deméan@.000 Euro’yu Antalya ihracatcilar Birli i Genel Sekreterlgi'nin
Banka hesabina (Banka:Vakiflar BankasiSube: Antalya Subesi (Antalya)Sube Kodu: 077 IBAN: TR95 00015001 5804
8000 8443 80) Euro hesabina yatirarak; ilgili dektenekte yer alan auru dilekcesi ve katilimaiirket bilgi formunu Genel
Sekreterlgimize (dekontta firma ismi yer almasi gerekmektddietmeleri gerekmektedir. Katilimdan herhangi &&bepten
dolayi vazgecilmesi durumungira iadesi yapiimayacaktir.

Bilgilerini rica ederim.

Fisun EVRENSEVD
Genel Sekreter

Ayrintili Bilgi igin: Anil Yilmaz (Tel: 0242 311 80 00 / 1308, E-Postémpza@aib.gov.tr)
EKLER: TaslakProgram (1 Sayfa)

Almanya Dgaltas Sektorii Bilgi Notu vdthalatistatistikleri

2011 yilinda duzenlenen Stone+tec Nirnberg Fuédgi Rtu

Basvuru Dilekcgesi (1 Sayfa)

KatilmciSirket Bilgi Formu (1 Sayfa)

Unvan : Antalydhracatcilar Birlgi Genel Sekretergi Ayrintili bilgi icin irtibat : AMYILMAZ / Sef
Adres : Aspendos Bulvarl No:221 ANTALYA

Tel efon : (0 242) 311 80 00 Faks: (0 242) 31DG9 ﬂM
E-posta : aib@aib.gov.tr Elektronig ahttp://www.aib.gov.tr
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Structural data - Media reporting -

o Stone+tec 2011
Visitors survey

1. Structural data

(Figures of the Stone+tec 2009 in brackets)

Total Germany International
Exhibitors 699 (770) 278  (297) 421 (473)
Total exhibition space in m? 56,500 (65,000)
Exhibitor stand space in m2 27,571 (30,303) 14,995 (16,548) 12,576 (13,755)
Visitors* 26,146 (34,458) 19,496* (26,533%) 6,650 (7,925%)

* 2011 determined by visitor scanning, 2009 by representative survey of visitors

2. Media reporting

B 119 journalists from 15 countries
B 523,283 page impressions at www.stone-tec.com from March to June 2011

3. Selected results of visitors survey

(Figures of the Stone+tec 2009 in brackets, * not requested in 2009)

3.1 Origin of visitors

International 25% ** (23%)
Germany 75% ** (77%)

100% (100%)

**determined by visitor scanning

European

. . East
Africa, ASIa, Union North/West 13% (1 33/3
Austral_la/ 68% (67%) 33% (34%)

Oceania

16% (14%)

America
3% (2%)

Rest of Europe
13% (17%)

South
54% (53%)

International Germany
North/West: Nielsen regions 1, 2 and 3a
South: Nielsen regions 3b and 4

East: Nielsen regions 5, 6 and 7



Visitors survey Stone+tec 2011

3.2 Internationality of visitors

The visitors came to the Stone+tec 2011 from 51 (52) countries to Nuremberg.

3.3 Top 10 countries for international visitors

Belgium, France, Great Britain and Northern Ireland, ltaly, India, Netherlands, Austria, Poland, Switzerland, Czech Republic

3.4 Sector of economy

Craft 53% (52%) Authorities 1% (3%)
Industry 21%  (19%) Technical colleges 1% (1%)
Trade 17% (18%) Other sector 2% (3%)
Services (e.g. architects) 5% (4%)

100% (100%)

3.5 Position of visitors in company

Self-employed entrepreneur, Department head, group leader, team

co-owner, freelancer 48%  (42%) leader 7% )
Managing director, board member, Other employee/official, skilled

administrator 10% (9%) worker 14% (18%)
Area manager, operations manager, Lecturer, teacher, apprentice, student,

works manager, branch manager, pupil 8%  (10%)
office manager 7% ) Other position 6%  (7%)

100%

3-6 Main reason fOI‘ ViSit (Multiple answers)

Finding out information Setting up new business contacts 24% (27%)
about new products 55%  (58%) Preparation of investment and

General market orientation 35%  (38%) purchasing decisions 18% (17%)
Maintaining business contacts 35% (36%) Observation of competitors 13% (11%)
Experience/exchange of information 32%  (32%) Influence on product development 11% (11%)
Further education/ Conclusion of contracts/purchasing 11% (9%)
extending knowledge 31% (34%) Other reason 5% (7%)



Visitors survey Stone+tec 2011

3.7 Sector of economy

Handicraft s3% (s20) [
Industry 21%  (19%) [N

Wholesale 1% (1%

Retail trade 6% (7% [

Services (e.g. architects) 5% (4%) -

Authority/public administration 1% (3%) |}

Professional schools 1% (1%) I

Others 2%  (3%) .

3.8 Composition Industry/Supply trade

Stonemason contractors 1% (38%) _
Natural stone companies 22%  (25%) _
Tile layer 10% (9% NG

Gravestone business 9% (7%) _

Other branches of industry 5% (6%) -

Garden and landscape

construction companies 2% (4%) .

Other trade/craft branches 2% (3%) .

Building enterprise in general 2% (2%) .

Restorers/curators of monuments 2% (2%) .

Producers of building material 2% (1%) .

Working with concrete 2% (1%) .

Producers of building machinery 1% (2%) I



Visitors survey

Stone+tec 2011

3.9 Purchasing authority

90% (89%) of visitors are involved in purchasing decisions in their company.

3.10 Main interest in following product segments wuipiec answers)

Machinery, plant and tools for quarrying,
working and moving natural stone;
industrial safety and environmental

protection

Natural stone for interior use, facades

and exterior use

Natural stone for graves, sacral use

and memorials

Grave design, decoration 28%

Maintenance, conservation and

restoration of natural stone 26%
50% ") . .

Conveying, transport, packaging 11%
46%  (48%) Anchoring and fixing 10%

Services, trade press, associations 7%
32%  (27%)

3.11 Visitors’ satisfaction with exhibits

(1 very satisfied ... 6 not satisfied)

12%

39%

29%

13%

4%

3%

1 2 3 4

5 6

3.12 Information and contact opportunities on the stands

95% (96%) of the visitors were satisfied with the opportunities for obtaining information and establishing contact.

(25%)

(22%
(11%
(10%

(8%

~— = =



Stone+tec 2011

Visitors survey « Exhibitors survey

3.13 Opinion of the present economic situation

(At the time of exhibition in June 2011)

[ ]
Strong Slight Steady Slight Distinct
upturn upturn downturn downturn
19% (7%) 40% (19%) 26% (34%) 12% (27%) 3% (13%)

Selected results of exhibitors survey

(Figures of the Stone+tec 2009 in brackets, * not requested in 2009)

4.1

Natural stone for interior use, facades

and exterior use 44%

Machinery, plant and tools for quarrying,
working and moving natural stone;
industrial safety and environmental

protection 29%

Natural stone for graves, sacral use and

memorials 14%

(45%)

(13%)

Associated with the following product segments i answers

Services, trade press and associations
Grave design, decoration

Maintenance, conservation and
restoration of natural stone

Anchoring and fixing
Conveying, transport, packaging

7%
7%

6%
2%
2%

(6%)
(5%)

(6%)
(3%)
(2%)



Exhibitors survey Stone+tec 2011

4.2 Aims of participation wuipeanswers)

Winning new customers 83%  (84%) Information about new products 59%  (60%)
General information 73%  (73%) Direct business 59%  (56%)
Cultivation of customer relations 69%  (69%) Exchange of experience 54%  (52%)
Cultivation of image/representation 66%  (67%) Observation of competitors 47%  (46%)
4.3 Overall success of participation

(1 very satisfied ... 6 not satisfied)

35%
22%
20%
9%
6%
4% 4%
J - B
1 2 3 4 5 6 No
answer

4.4 Target group accuracy

91% (91%) of the exhibitors were able to reach their most important target groups during Stone+tec 2011.

4.5 New business relations

90% (90%) of the exhibitors established new business relations.



Exhibitors survey Stone+tec 2011

4.6 International visitors

92% (95%) of the exhibitors received international visitors.

4.7 The exhibitors received visitors from the following branches wuipe answers

Natural stone companies 19% (56%) [
Stonemason contractors 14% 43%)
Commerce 35% (38%)
Gravestone business 23% (23%) |

Tile layer 19% 21%) T

Garden and landscape

construction companies 18% (21%) _

Architects 16% (20%)

Building enterprise in general 13% (13%) |

Restorers/curators of monuments 10% (13%) _

Producers of building material 8% (9%) -

Producers of building machinery 5%  (6%) IR

Technical colleges 5% (6%) -

Authorities % 7% |1l

Window fitter 3% (5%

Services 3% (5%) -

4.8 Follow-up business

86% (85%) of the exhibitors expect noticeable follow-up business due to contacts made during the exhibition.



Exhibitors survey Stone+tec 2011

4.9 Marketing activities

Participating in the Stone+tec 2011 is an important part of the marketing activities for 79% (83%) of the exhibitors.

4.10 Satisfaction with organization and service

88% (86%) of the exhibitors were satisfied with the organization and service.

4.11 Opinion of the present economic situation

(At the time of the exhibition in June 2011)

Strong Slight Steady Slight Distinct No
upturn upturn downturn downturn answer
8% (4%) 34% (15%) 30% (25%) 14% (27%) 5% (21%) 9% (8%)




Miscellaneous Stone+tec 2011

5. Miscellaneous

The representative interviews were carried out by an independent market research institute.

The structural data is certified by FKM , Society for Voluntary Control of Fair
and Exhibition Statistics, Berlin. Further information is available at www.fkm.de.

This show report is also available in German.

Other detailed results of the surveys can be obtained from NirnbergMesse, Market Research,
Telephone +49(0)911.8606-0, Telefax +49(0)911.8606-8228, info@nuernbergmesse.de.

10 August 2011

NUrnbergMesse GmbH
- Market Research -
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ALMANYA ULKE RAPORU
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Nufus (milyon) 81,8
Alan (km2) 357.123
Ekonomik Buyume Orani (%) 3,0
Enflasyon Orani (%) 2,3
Issizlik Orani (%) 7,9
GSYIH (milyar avro, cari fiyatlarla) 2570,8
Kisi Basina GSYIH (avro, cari fiyatlarla) 31437
Ihracat (milyon Avro) 1.060.037
Ithalat (milyon Avro) 901.950
Dis Ticaret Dengesi (milyon Avro) 158.088




Genel Bilgiler

Almanya, cgrafi olarak Avrupa’nin tam ortasinda yer almaktaddokuz komgu Ulke ile
sinirdg konumundadir. Kuzeyde Danimarka, Hollanda, Belclkéksemburg ve Batida ise
Fransa bulunmaktadiisvigre ve Avusturya Giineyde, Cek Cumbhuriyeti veoRgh ise
Dogu’daki konsularidir. Alimanya, dgu ile bati veiskandinav ile Akdeniz havzasi arasinda
bir kdpri durumundadir. Avrupa Biglive NATO Uyelikleri ile orta ve dgu Avrupa ulkeleri
arasinda da etkin bir kopra rolunu Ustleprbulunmaktadir. Kuzeyden Giineye hava hatt
uzunlygu 876 Km’'dir. Batidan Dguya uzunlgu ise 640 Km.'dir. Rusya Federasyonu’ndan
sonra Avrupa’nin en ¢ok nifusa sahip utlkesidir.

Devlet federatif yapidadir. Almanya 16 eyaletteruswiaktadir (Baden Wdurttemberg,
Bavyera, Berlin, Brandenburg, Bremen, Hamburg, Elesslecklenburg Vorpommern ségi
Saksonya, Kuzey Ren-Vestfalya, Rhineland-Palatin&earland, Saksonya, Saksonya-
Anhalt, Schleswig-Holstein, Thiringen).

Almanya Federal Cumhuriyeti (AFC), Dinya Ticaretgti (DTO/WTO), Ekonomik
isbirligi ve Kalkinma Tekilati (OECD), Uluslararasi Para Fonu (IMF) ve DanBankasi
(DB/WB) gibi ekonomik kurulglarin tyesidir.

DTO tarafindan yayimlanan-International Trade Statistics 2011shidi calismada verilen
ticarette 6ncu ulkeler tablosuna gore, AFC ihracéitiinci; ithalatta da uclncu sirada yer
almaktadir. Mezkur caimaya gére 2010 yilinda gercejde istatistikler temel alinarak
olusturulan baat Ulkeler listesinde AFC’nin hizmetler ticaretn@atinda ikinci ve hizmetler
ticareti ihracatinda da ikinci siraygal ettgi belirlenmektedir.

Bilindigi tizere, diinya 6lggnde yganan ekonomik krizin etkisi ile F. Aimanya GBYnda
2009 yiinda % 5,1'lik bir kiculme gorulngiiir. Bu kiculmeyi takiben dinya ihracat
siralamasinda alti yil tst Uste surd@dbirinciligi Cin Halk Cumhuriyeti'ne birakngtir. Hal
boyle olmakla birlikte, ki basina digen katma dger siralamasinda hala 6n sirada
bulunuld@gu bilinmekte olup, bu tespit sikgca gindeme geteledir. AFC ekonomisinin
2010 ve 2011 yillarinda bir toparlanmglienine girdigi goralmstdr.

Almanya’nin Uyesi Oldugu Bazi Onemli Uluslararasi Kuruluslar

Avrupa Birligi (European Union - EU)

Diinya Ticaret Orgliti (World Trade Center - WTO)

Birlesmis Milletler (United Nations - UN)

Avrupa Konseyi (Council of Europe)

Kuzey Atlantik Antlgmasi Orgiitii (North Atlantic Treaty Organization ARND)
Uluslararasi Para Fonu (International Monetary FulhdF)

Ekonomik Kalkinma vésbirli gi Orgutii (Organisation for Economic Co-operatiod an
Development - OECD)



Yil GSYIH (milyar | GSYIH Bir Kisi Basina Kisi Basina
Avro, cari Onceki Yila GSYIH (milyar | GSYiH Bir
fiyatlarla) Gore Desisim Avro, cari Onceki Yila

fiyatlarla) Gore Degisim

1995 1 848,50 3,7 22 636 3,4

1996 1 875,00 1,4 22 895 1,1

1997 1912,60 2,0 23 310 1,8

1998 1 959,70 2,5 23 890 2,5

1999 2 000,20 2,1 24 367 2,0

2000 2 047,50 2,4 24 912 2,2

2001 2 101,90 2,7 25 527 2,5

2002 2 132,20 1,4 25 850 1,3

2003 2 147,50 0,7 26 024 0,7

2004 2 195,70 2,2 26 614 2,3

2005 2 224,40 1,3 26 974 1,4

2006 2 313,90 4,0 28 093 4,1

2007 2 428,50 5,0 29 521 51

2008 2 473,80 1,9 30 124 2,0

2009 2 374,50 -4,0 29 002 - 3,7

2010 2 476,80 4,3 30 295 4,5

2011 2 570,80 3,8 31437 3,8

Almanya'nin Diinya ile Dis Ticareti - Birim: Milyon Avro

Yillar Ihracat Ithalat Toplam Dis Denge

Ticaret

2007 965.236 769.887 1.735.123 195.348

2008 984.140 805.842 1.789.982 178.297

2009 803.312 664.615 1.467.927 138.697

2010 951.959 797.097 1.749.056 154.863

2011 1.060.037 901.950 1.961.987 158.088




DOGAL TAS

Alman metal ve maden pazari buyime trendi iceregiid Almanya sanayisi, AB metal ve
maden pazarinin %15.2'sini gturmaktadir, ikinci sirada %5.3 ilétalya gelmektedir.
Ulkenin dgsaltas ithalati 2011 yil itibariyle 800 milyon dolar srma yaklamis olup Turkiye
dogaltas sektoriinin Alman pazarindan gdpay yalnizca 24,5 milyon dolar seviyesindedir.
Anlasilacasl lzere sektorel ithalatt 6nemli rakamlari bulanmAhya pazarinda Kkat
edilebilecek ¢cok mesafe olup, tlkemizgdtias sektdrti heniiz s6z konusu pazarda yeterli paya
sahip dgildir.

Almanya dg@al tas pazarinda yer alan en 6nemli oyuncular olarak Qalya, Ispanya ve
Hindistan 6n plana c¢ikmakta olup, @d ta sektoriinde bir marka haline gelmekte olan
Ulkemizin de pazarda stz sahibi olmasi amaclanrdakta

INSAAT

Alman ekonomisinde ©6nemli bir yere sahip olarsamt sektorii, 1980’lerde ganan
durgunluktan sonra 1989-95 yillar arasinda gugdkilde bayumgttr. Goégler sonucunda
Batl Eyaletlerinde yeni konut gaatina olan talep, o eyaletlerinden ve ger bolgelerden
daha fazladir. Bununla birlikte 1996-99 yillarn ssrada D@u Eyaletlerinde, kamu harcamalari
kontrolii, vergi kolayliklarinin sona erdiriimesi &z fazlasi olgmasi gibi sebeplere pia
olarak, sektérde ani bir gik yasanmstir. 1996-2005 yillar arasindasemt sektdrindeki
yatirrmlar reel olarak %24,7 oraninda azatmi Ekonominin iyilemesine paralel olarak
2006 yilinda sektorde bir iygene yganms, reel yatirimlar 2006 yilinda %5, 2007 yilinda da
%1,9 oraninda artrgtir. Yilhk konut yatinmlari 2007 yil itibariylaGSYiH'nin yaklasik
%5’lik kismini olyturmaktadir. 2008 yilindaki giiclii buyiimenin ardmdiasaat yatirimlari
da 2009 yilinda ekonomik durgunluktan etkilesimi Bununla birlikte, bu sektérdeki
gerilemenin genel ekonomik durum ile kiyaslamdda nispeten mitevazi seviyede kaldia
anlasiilmaktadir.

Buna kagilik, 2009 yili icinde Federal Hikumetin ekonomiganlandirma programlari
kapsamindaki oOnlemlerden en fazla yararlanan kekamu igaat yatirimlar (5,6%)
olmustur. Oniimiizdeki donem igin, uzmanlar kamgait kisminda daha biyik bir gdaime
beklemektedir. Zira, krizle muicadele igin tasarlarekonomik uyarici tedbir paketlerinin
Uretim alanindaki etkisinin ortaya ¢ikmayalbdigi gozlemlenmektedir. Bu gsamda, kamu
ingaat harcamalarinin gaat yatirrmlarindaki 15% seviyesinde bulunan goigék payina
ragmen ekonomik istikrar icin dGnemli bir ivme gluraca on gérilmektedir. Benzegekilde,
yeniden yapilandirilan konut stoku da kamu dgsteen yarar sdayacak kesim olarak 6n
plana ¢cikmaktadir.



ALMANYA DO GALTA S SEKTOREL TICARET HEYET i PROGRAMI
28 MAYIS 2013 - 31 MAYIS 2013

28 MAYIS SALI Antalya’dan Nurnberg’e Vari s
Otele Yerlesme

Bilgilendirme Toplantisi
Aksam Yemesi

29 MAYIS CARSAMBA |10:00 Fuar Ziyareti

13:00 ikili Gorii smeler

20.00 Aksam Yemesi / Alimanya Ulke Sohbet
Toplantisi (Ticaret MUsaviri ve sektérel kurum
temsilcilerinin katilimi ile)

30 MAYIS PERSEMBE | 10.00 Firma/ Tesis Ziyaretleri

12.30 @le Yemesi

13.30 Firma/ Tesis Ziyaretleri

18.00 Ticaret Heyeti Dgerlendirme Toplantisi
20.30 Alsam Yemssi

31 MAYIS CUMA Almanya’dan Ayrili s




EK C-3

ANTALYA IHRACATCILAR B IRLiGI GENEL SEKRETERL IGINE

Sirket olarak 2011/1 sayill “Pazar Atamasi ve Pazara GjriDestgi Hakkinda Tebk”
kapsaminda gercelklarmeyi planladginiz “Almanya’ya Yonelik Dgaltas Sektorel Ticaret Heyeti”
programinda katillimci olarak yer almak istiyoruz.

Tarih:

Sirket Unvant:

Vergi Dairesi:

Vergi Sicil No:

Sirketi Temsil vellzama Yetkili Kisi Adi:

Sirket Kasesi veimza:

(Bu form elektronik ortamda doldurulacaktir)
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